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Vision
To create and implement a marketing To create and implement a marketing 
communications program that enables CIC to communications program that enables CIC to 
represent and address :represent and address :

the evolving needs of all segments within the the evolving needs of all segments within the 
IndustryIndustry
to promote progress in improving the to promote progress in improving the 

Industry's effectiveness.Industry's effectiveness.
Achieve the ability to meet the competitive Achieve the ability to meet the competitive 
demands of the present and future demands of the present and future 
marketplace.marketplace.



Committee Members

Dan RisleyDan Risley
George FlorentineGeorge Florentine
Ed DollarEd Dollar
Ron KleinRon Klein
Ed Ed Dahm

Bob SmithBob Smith
Karl KrugKarl Krug
J.R. (Jay) PerryJ.R. (Jay) Perry
David David McCluneMcClune

Richard Arnold
John Yoswick

Dahm



Public Affairs Subcommittee
Co-Chair   Stacy Bartnik

Mission StatementMission Statement ::
To communicate the activities, events, To communicate the activities, events, 
accomplishments and current status of accomplishments and current status of 
projects within CIC, to the Industry. projects within CIC, to the Industry. 
To promote increased meeting attendance To promote increased meeting attendance 
& more active participation at CIC.& more active participation at CIC.
Increase awareness, by all Collision Increase awareness, by all Collision 
Repair Industry segments and participants Repair Industry segments and participants 
at all levels. at all levels. 



Public Affairs Subcommittee 
Action Plan

To distribute CIC information to all segments To distribute CIC information to all segments 
to the industryto the industry
To promote CIC meeting participation in local To promote CIC meeting participation in local 
markets.markets.
Improve participation by underrepresented Improve participation by underrepresented 
and nonand non--represented segmentsrepresented segments



CIC Promotional Flyer



CIC Promotional Flyer

““Date & LocationDate & Location””
Usage: Usage: 

Insert in Publications, eInsert in Publications, e--mail, Fax etcmail, Fax etc
ChairmanChairman’’s Message for each meetings Message for each meeting

Explain the importance of attending next Explain the importance of attending next 
meetingmeeting
Based upon CCIF marketingBased upon CCIF marketing



Special “THANKS”
Creation & Production of the FlyerCreation & Production of the Flyer

Karl KrugKarl Krug Toyota Motor SalesToyota Motor Sales
Distribution of the FlyerDistribution of the Flyer

Ed DollarEd Dollar --ACAACA

Ron KleinRon Klein-- Kent AutomotiveKent Automotive

Ed Ed DahmDahm-- Northwest Automotive Trades Northwest Automotive Trades AsocAsoc..

Chuck Chuck VanSlaarVanSlaar-- FinishmasterFinishmaster

Sponsorship New Attendees Entrance FeeSponsorship New Attendees Entrance Fee
Carter & CarterCarter & Carter



Getting the Word Out for CIC 
Dallas Meeting @ NACE

Stacy Needs Volunteers to help distribute Stacy Needs Volunteers to help distribute 
the flyer and promote attendancethe flyer and promote attendance
Anyone Interested Please Contact her @Anyone Interested Please Contact her @

847847--507507--39493949
stacybartnik@compuserve.comstacybartnik@compuserve.com



Public Affairs Subcommittee 
Input Needed

Creation of the flyer will help increase Creation of the flyer will help increase 
meeting attendance and participation.meeting attendance and participation.

What else can we be doing to promote CICWhat else can we be doing to promote CIC
Still working on #2 & #3 Action ItemsStill working on #2 & #3 Action Items

Getting CIC Information out to all Industry Getting CIC Information out to all Industry 
SegmentsSegments
How do we improve Interest & How do we improve Interest & 
Participation by the underParticipation by the under--represented ?represented ?
By the nonBy the non-- represented ?represented ?



Documentation Subcommittee
Co-Chair    Russell Thrall

Mission Statement : To document the Mission Statement : To document the 
objectives and accomplishments of the objectives and accomplishments of the 
Collision Industry ConferenceCollision Industry Conference

by whatever means availableby whatever means available
to promote a thorough understanding of to promote a thorough understanding of 
the issues, intent, and progress of CIC the issues, intent, and progress of CIC 
Committees Committees 
24/7 access to the industry, at large.24/7 access to the industry, at large.



Documentation Subcommittee
Action Plan:

To determine support for transcript or other To determine support for transcript or other 
meeting minutes documentation that would meeting minutes documentation that would 
provide a thorough understanding of what provide a thorough understanding of what 
CIC is trying to accomplish.CIC is trying to accomplish.
To segment and summarize information To segment and summarize information 
produced by CIC, that could be used as a produced by CIC, that could be used as a 
reference for all parties & segments.reference for all parties & segments.



Documentation
Subcommitee

InIn--Depth Synopsis Depth Synopsis –– 3500 words3500 words
7 pages of text7 pages of text

Cost:Cost:
$16,750 for all 5 meetings$16,750 for all 5 meetings
Sponsorships needed ASAP for Sponsorships needed ASAP for 
December startDecember start
SponsorshipsSponsorships-- 12@$150012@$1500
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