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Chair & CoChair & Co--ChairChair
Karl Krug Karl Krug –– ToyotaToyota

Lisa Siembab Lisa Siembab -- CARSTARCARSTAR



2005 Committee Members
Cindy Granse Cindy Granse –– VeriFacts AutomotiveVeriFacts Automotive
Tim Dawe Tim Dawe –– DupontDupont
Beryl Beryl CarlewCarlew –– CarlewCarlew AssocaitesAssocaites
Bruce Lubow Bruce Lubow –– McAlisterMcAlister’’s Autobodys Autobody
Karen Fierst Karen Fierst –– KerenOr ConsultantsKerenOr Consultants
Janet Chaney Janet Chaney –– Cave Creek Business Dev.Cave Creek Business Dev.
Tony Molla Tony Molla –– ASEASE
Tom Moreland Tom Moreland –– Akzo Nobel Coatings, Inc.Akzo Nobel Coatings, Inc.
Bob Sherry Bob Sherry –– MercedesMercedes--BenzBenz
David Merrill David Merrill –– CSiCSi CompleteComplete
Steve DaPolito Steve DaPolito –– CARSTARCARSTAR
John Lypen John Lypen –– Motor Information SystemsMotor Information Systems
Cindy Granse Cindy Granse –– VarifactsVarifacts AutomotiveAutomotive
Troy Holm Troy Holm –– Collision ServicesCollision Services



Marketing Committee Objectives

Improve understanding of CIC Improve understanding of CIC 
Bring in more new participantsBring in more new participants
Provide tools for building a better Provide tools for building a better 
conferenceconference
Build new Communications Build new Communications 
MaterialsMaterials



Improving Understanding of CIC

CIC FlyerCIC Flyer
Web Site PostingWeb Site Posting
BrochuresBrochures
PRPR
““RelationshipRelationship”” MaterialsMaterials



First Time Participants

Attendees vs. ParticipantsAttendees vs. Participants
New Participant StrategyNew Participant Strategy
New Participant AdvocatesNew Participant Advocates

Open MicrophoneOpen Microphone



Survey Procedure

Last yearLast year’’s Survey Resultss Survey Results
Presenter ImpactPresenter Impact
Content ImpactContent Impact

New Survey StrategyNew Survey Strategy



New Survey Strategy

Provide more inProvide more in--depth feedbackdepth feedback
Reduce printing and processing Reduce printing and processing 
costscosts
Reduce burden on CIC Reduce burden on CIC 
participantsparticipants



New Survey Strategy (Continued)

DesignDesign
CompletionCompletion
FocusFocus
Result compilation and reportingResult compilation and reporting



Thank You 

Door Prize DonorsDoor Prize Donors

ToyotaToyota
General MotorsGeneral Motors


