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Marketing Committee

Mission Statement

�� To create and implement a marketing To create and implement a marketing 

communications program that enables CIC communications program that enables CIC 

to represent and address :to represent and address :

�� Increased participation and awareness of Increased participation and awareness of 

underrepresented industry segmentsunderrepresented industry segments

�� Increase local association involvementIncrease local association involvement

�� Documentation & ResearchDocumentation & Research

�� CIC web site exposureCIC web site exposure



Committee Members

�� Chuck Mayne, ChairChuck Mayne, Chair Akzo NobelAkzo Nobel

�� Karen FierstKaren Fierst KerenOr ConsultantsKerenOr Consultants

�� Lisa SiembabLisa Siembab CT Autobody Asso.CT Autobody Asso.

�� Guy BargnesGuy Bargnes Painters SupplyPainters Supply

�� Erica SchaefferErica Schaeffer--SaariSaari ChryslerChrysler

�� Mike KunkelMike Kunkel American Auto SalvAmerican Auto Salv

�� Rick TuuriRick Tuuri Audatex, a Solera Audatex, a Solera 

CompanyCompany



CIC Meeting Attendee Survey

�� Look for areas to improve meeting Look for areas to improve meeting 

programming:programming:

�� SegmentsSegments

�� AttendeesAttendees

�� NetworkingNetworking

�� Presentation ValuePresentation Value



Email with Link or

www.ciclink.com Homepage



Segment Representation

CIC Chicago, 2010



Segment Representation

CIC  Las Vegas, 2010



The “Others” Category

�� Appraiser Appraiser -- MultipleMultiple

�� Private DistributorPrivate Distributor

�� EquipmentEquipment

�� II--CAR StaffCAR Staff

�� OEM OEM –– MultipleMultiple

�� Technology ProviderTechnology Provider

�� Desk ReviewDesk Review

�� Software ProviderSoftware Provider

�� Salvage Salvage -- MultipleMultiple

�� Claims ServiceClaims Service

�� Outsource ComplianceOutsource Compliance

�� Fleet RepairFleet Repair

�� Info Provider Info Provider –– MultipleMultiple

�� Network ProviderNetwork Provider

�� Car Rental Car Rental -- MultipleMultiple

�� Adhesive ManufacturerAdhesive Manufacturer

�� Auto AuctionAuto Auction

�� AssociationAssociation



Attendance Frequency

CIC Chicago, 2010

52% attend two or more CIC meetings in 2009



Attendance Frequency

CIC Las Vegas, 2010

71% attend two or more CIC meetings in 2009



Specific Meeting Attendance

CIC Chicago, 2010



Specific Meeting Attendance

CIC Las Vegas, 2010



Number of presentations attended

CIC Chicago, 2010

81% attended all or most presentations



Number of presentations attended

CIC Las Vegas, 2010

68% attended all or most presentations



Value of Presentations to the 

success of your business?

CIC Chicago, 2010

87% ranked as good or very good



Value of Presentations to the 

success of your business?

CIC Las Vegas, 2010

87% ranked as good or very good



Overall quality of content presented

CIC Chicago, 2010

92% ranked as good or very good



Overall quality of content presented

CIC Las Vegas, 2010

91% ranked as good or very good



Quality of the visual information

CIC Chicago, 2010

87% ranked as good or very good



Quality of the visual information

CIC Las Vegas, 2010

89% ranked as good or very good



Value of Networking Opportunities

CIC Chicago, 2010

92% ranked as good or very good



Value of Networking Opportunities

CIC Las Vegas, 2010

91% ranked as good or very good



Open Ended Questions – Areas 

for improvement

CIC Chicago, 2010



Open Ended Questions – Areas 

for improvement

CIC Chicago, 2010



Next Steps

�� Provide Data and Verbatum Comments to Provide Data and Verbatum Comments to 

CIC Committee ChairsCIC Committee Chairs

�� Further data analysis as requestedFurther data analysis as requested

�� Further monitoring as requested by CIC Further monitoring as requested by CIC 

ChairChair



THANK YOU


